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Information is at the Center of a New Wave of Opportunity -

-

On a Smarter Pl anet e .

Our world is becoming more

INSTRUI\/IENTED
30 billion RFID tags

Our world is becoming more

INTERCONNECTED

1 trillion Web-connected objects

Virtually all things, processes and ways
of working are becoming

| 15 petabytes of
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Trusted Business Information: At the Core of Business Optimization

Business
Value

Business
Optimization

Information as a
Strategic Asset

Data & Content

to Automate the

Business Maturity of
Information Use
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Accelerating Business Optimization

Profitable Growth Cost Takeout & Efficiency Pmacuvo@bk
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Create
Value

Planan
Information
Agenda

Optimize processes, manage business enron mance
ness - Advanced | Financial Performance

Establisha Apply Business
Flexible Analytics to
Information Optimize

Platfarm Decisions) ter Data Manademen'

CARE -"\Z‘vlu Lt v un ’I\ L. Ol M < lu-.". tcihiay’ 1L alilu iata

protection requnrements while controlling costs.
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| BM Studies Have Confirmed What

Companies are Establishing Information Agendas, Flexible Information Platforms &
Applying Business Analytics to Optimize Decisions & Outperform their Competitors

IRM Global Rusineas fervices emires Anvabytis snd Opsrmieomion
Cxmcutres Report

1BM Inatitute for Business Value

Breaking away with
business analytics and optimization

New intelligence mects emterprice operntions

T’he New
Value

Integrator

M Institute for Business Value
Vﬁking away with business analytics & optimization IBM CFO Study 2010 © 2010 IBM Corporation
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Challenges to Delivering Trusted Business Information -

THIS INVOLVES SITTING
IN A ROOM WITH

INADEQUATE DATA
UNTIL AN ILLUSION
OF KNOWLEDGE IS
L‘\TTAINED.

OUR EXECUTIVES
HAVE STARTED THEIR
ANNUAL STRATEGIC
PLANNING SESSIONS,

(THEN WE'LL REORGA -
NIZE, BECAUSE THAT'S

ALL WE ("yaAVE You TRIED
KNOW | 17 (yTTH A
HOW MAGAZINE ?

www.dilbert.com scottadams®aol.com

3139‘11 © 1999 United Feature Syndicate. Inc.

ALL OF OUR DATA

IS GROSSLY INACCU-
RATE...BUT I NEED
DATA IN ORDER TO
MANAGE .

IF T CONCENTRATE
HARD ENOUGH I

CAN FORGET THAT THE
DATA 1S BAD, THEN

I CAN USE TIT.

I HAVE TO GIVE HIM
CREDIT: MANAGING
IS HARDER THAN

IT LOOKS.

‘”!o;cie 2001 Unlted Feature Syndicate, Inc,
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How can | ensure that all of us use trusted information
to drive better business outcomes?

Business Challenge System Challenge

Volume "

© 2010 IBM Corporation
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A Flexible Information Platform
Is Needed for Business Critical Initiatives

Profitability Business

. ! Minimal understanding of source
Analysis Intelligenc

systems and relationships

Customer Master Data

Multiple versions of the truth
Cross-Sell Management

Poor or inconsistent data quality

Mergers & Data
Acquisitions Consolidation

Ambiguous information governance

Multi-channel Data Long project cycles/cost overruns

Service Synchroni

Lack of business trust in data

Regulatory

Solvency Il complianc

© 2010 IBM Corporation
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Trusted Information Enables Innovation
Industry Leaders Investing to Optimize Information Assets

Insightful

Derive meaning from
information changes

In Context

Real-time delivery of relevant
inimrfne@innmast #n0 mherw s
needed

Complete

Related information reconciled into a
single and holistic view

Accurate

Complex and disparate data transformed,
cleansed and delivered

© 2010 IBM Corporation
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Create, Manage, Govern And Deliver Trusted Information

liti sk Management
Cap abl I Itles Cost ? Jk&uf&f'ft\ﬁ‘/ cy Proactive Risk JO

Proflable Growfh

Master Data Management, Information Business Analytics & Optimization Solutions
Integration and Data Warehousing can FalSences]  Public |  Distribution lndustﬂal ‘ Communications
provide a single, trusted view of o | 0 (] 0 ]

information across the enterprise. - Supply Chan Analytics
g L Ao Ciges e Customer Rlatonshe Anaycs |

Information Governance can help

Business Value
of your business

better business intelligence faster

your application infrastructure

your data

© 2010 IBM Corporation
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Increasingly Challenging Requirements for Data Understanding

Where is your data? B

Do different data sources communicate and
coordinate the data they contain?

Which data is managed by which system?

What relationships exist between data in
different systems?

How do | map data together for new uses?
How does the business use the data?

Which systems are best sources for

; specific pieces of information?

?O What data quality issues do | have?

) O
D’Q © 2010 IBM Corporation
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Put Your Arms Around Your Dat a é

A Jump start any data integration, MDM, data warehousing, business intelligence or
information governance project

A Gain a complete understanding of data sources and relationships
A Create a shared business vocabulary
A Enhance Business and IT collaboration

InfoSphere Foundation Tools

CYRGY @ E &
-":\-} "‘__,!‘ \ § -4 g / s
Manage Business Discover Data Design Enterprise Capture Design Assess, Monitor, Monitor Data Flows
Terms Relationships Models Specifications Manage Data Quality

Govern

Discover

© 2010 IBM Corporation
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Extending the Foundation Tools -

Enterprise Projects

Test Data Generation
Discovery
Extends & Completes
Discover Phase

& 7
- 3‘34239.

Application Retirement &
Consolidation

Data Archival

Data De-identification

Data Quality

Data Integration

Master Data Management

_

_ Data Warehousing
InfoSphere Foundation Tools

|

@ &

Manage Business Discover Data Design Enterprise Capture Design Assess, Monitor, Monitor Data Elows
Terms Relationships Models Specifications Manage Data Quality
> Business Glossary New i Discovery Data Architect FastTrack Information Analyzer ~ Metadata Workbench
O Discover Govern
O

= 5 © 2010 IBM Corporation
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Establish Platform Import
& Enhance Industry Model

==

Data Architect

)

O

™

Populates

Understand Data

3 Relationships

Discovery

Define Business
Requirement & Glossary

M |

Assess, Monitor, Manage
Data Quality Rules

Information Analyzer

Discovery Integrates with the other Foundation Tools & Beyond

v

Model

Map Sources to Target

FastTrack

Deliver Reports

Generate Logic to Load
Warehouse

D;taStage &
QualityStage

Business Glossary
‘l’f e
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InfoSphere Discovery Requirements

—

A Define business objects
for archival and test data
applications

automating discovery of your
distributed data landscape

A Discover data
transformation rules and
heterogeneous

T Wucirey Sach (OCALTENT et b Ooee aw . .
A , relationships
o Qe ot o g, (g et (et e s
o - A Identify hidden sensitive
e T K he Eamy s 7 B R 24 .

data for privacy

Benefits

—

A Automation of manual
activities accelerates time
to value

A Business insight into data
relationships reduces
project risk

‘ A Provides consistency
ol i | Ao, across information
O agenda projects

© 2010 IBM Corporation




IBM Soltvasm

InformationOnDemand2010
s ComesToYou

O

QU

O‘

Design Your Industry Specific Data Architecture And Business

Processes €é& For

A Business & IT Collaboration

A Complete business templates provide
industry content, accelerate projects

A Integrated with information infrastructure

A Speeds Information Server & Cognos
8 Bl deployments

A Horizontal models:

A InfoSphere Warehouse Pack for
Customer Insight

InfoSphere Warehouse Pack for
Market & Campaign Insight

Trusted |

Banking
Sl | (Banking data
warehouss)

= Profitability

* Relatisnship markting

» Rizk management

« ksset @ liability management
» Compliance

Insurance
M {Irsurance infomation
warehausz)

» Custamat centricity

« Claims

« [nlarmediary parioemance
» Compliance

« flisk managemean

_. | Financial
S | markets
| {Financial markets

data warghouse)

+ Risk managemeni
 Asset and liability managament
+ Compliance

Retail

u (Retail d2ta
warehouse)

« Customar centricity
« Merchandising management
 Sloe operaliins and peofuct

management

= Supply chain management
+ Compliance

nNf or mat

Health plan
[Health plar data
warehouse)

= Clalms

 Medical managemant

« Providesand netwark

« Sales, marketing and membarship
= Financials

Telco
Q [Tedecammunications
gatz warshouse)

= Churn management
« Relaticnship management and

sepmerdation

« Sales anc marketing
= Service quatity and product lifecytle
» Usage profile

Industry expertise & best practices

© 2010 IBM Corporation
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The Facts:

A Implemented an information supply chain
methodology to deliver timely metrics on
over 700 million daily transactions

Bottom line:

A Delivery of trusted information to
business users and executives

A 60% productivity increase

New in car Wi-Fi from 3.

YOUT 0w i GaF IEEYTREE Connection on the
nEsWork designed and bullt for e Mobile ntemet

In G Wi s i0eal for keeping passengers
connected on Motoeay journeys. Perfect for,

090080

U W Pt ing

© 2010 IBM Corporation
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Increasingly Challenging Requirements for Data Integration

Drmng integration of information across the antarpnaa

Jutperrormers are
120% more effective at o 0 i

nte Jr ALINGg INTormation Percent more effective
1Ke J ALIO 1
than baseline

A According to the latest IBM Global CFO Study, CFO&6s r ogni ze both
integrating data (ratingit#1) , and their orga n ati 0
the largest gap between importance & effectiveness).

A And interestingly, the same study found that outperformers are 120% more effective at
O integrating information than the baseline. So data integration needs to be front and center.

; o)
G © 2010 IBM Corporation
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Simplify Data I|Integrationewith T

A Accelerate data integration projects
A Metadata-driven design
A Business - IT alignment
A Consolidate data and applications
A Leverage Existing Resources
A Broad native connectivity
A Architected for Growth
A Massive scalability

/ \
! Services =
/9- / \ =
‘.'.7.57 O Fj 21l Ser “‘5_‘((\"

Full range of capabilities to create Trusted
Information from disparate source data

D’Q © 2010 IBM Corporation
& 2 O
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Understand Transform Deliver

S, SRS e SR

Parallel Processing

Rich Connectivity to Applications, Data, and Content

© 2010 IBM Corporation
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The Facts:

A Staff can quickly and accurately analyze
customer data located in a variety of
systems

Bottom line:
A Project live in only 9 months
A 18 month ROI

A Information modeling reduced from 2 %
months to 2 weeks

45% increase in workforce productivity

© 2010 IBM Corporation
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Increasingly Challenging Requirements for Data Warehousing
Are Changing For a More Instrumented, Interconnected, Intelligent World

Changing Workloads

e.g. Real-time optimization of a
Power Grid by reading meters every
15 minutes

Meter Reads per Month Meter Reads per Day Meter Reads every 15 min.

1 trillion devices

Digital data is projected to grow te
from 2007 to 2011.

6 terabytes of information

from all these devices that requiring
understand and analyze.

70% of companies

© 2010 IBM Corporation
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Del i ver Better Business Intellig

Information

A Unified, powerful data warehouse foundation

A Advanced partitioning, data mining, retention
& cubing features

Analyze

A Flexible environment @

A Optimized performance for operational &
transactional use

A As big or as small as your business needs Powerful, real time analytics for both
structured and unstructured information

© 2010 IBM Corporation
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A An integrated solution of software, hardware and
services for rapid deployment (days, not months)
and a single point of support

A High-performance solution optimized for
analytical workloads that deliver meaningful
insights for faster, smarter decisions

A Able to adjust and grow based on your
companyo6s ever changing business

& 5600 7600 9600

o Basedon System X Based on Power Systems Based on System Z

D’Q © 2010 IBM Corporation
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Putting |t All Todgetheré -

IBM Smart AnalytIC? System Analytics Software Options

X Business Intelligence Capabilities
X Cubing Services

X Text and Data Analytics

Powerful Data Warehouse

X Warehousing Platform

X Advanced Workload Management

X System Automation
Hardware & Services

X Server Platform
X Storage Capacity

X Build, Deploy, Health Check &
Premium Support Services

Pre-optimized
Business Intelligence Software
triples out of the box performance*

*Based on IBM Laboratory Tests. Actual results may vary depending on specific environment and configuration.

4 ' © 2010 IBM Corporation
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Tr,1e Facts: | INGENIX

A 10,000 to 15,000 queries per day

A 15 trillion rows read from the data
warehouse each week

Bottom line:
A Query times reduced from days and weeks to S A
less than 3 minutes v

A Warehouse has grown from 2.5 TB to 24 TB
> with zero impact on performance

= R WS SuEE
4 (: © 2010 IBM Corporation
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Increasingly Challenging Requirements for Master Data

Management Maximizing customer

satisfaction & revenue

Cust Customer
Optimizing the USSO?Gr L ) Service/ opportunities
e 4 Care

business with right-

Service
time information <

Marketing/Sales
Interactions

% End-to-End Yegtn = B
—_ Master Data  tow ="

Management

Financial
Planning

= Wy Fraud
&V\ Avoidance

Back office

Systems ™
h B - E
P : ) Ensuring all systems
) Und.erstandlng the - have consistent &
RS & plannigl . New Product complete information
O with accurate ) Introduction ) B ©t
) inf i Regulatory in real time
Information | Compliance _
© 2010 IBM Corporation
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Get A Single Vi

A Meets Business Needs

A Addresses a wide set of business
requirements within and across
industries

A Enhances MDM with content,
analytics for broader use

A Flexible Deployment Options

A Provides flexibility in deployment

options & implementation styles and
> the _ability to aglapt to changing
business requirements

ew Of Your Busi ne

Common

Components

. L/\
1

e

Providing Adaptive MDM

© 2010 IBM Corporation
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Introducing Initiate

Initiate”

an IBM"Company

AAdds new fAVirtual Hubo capabi yonao,, S fOr
MDM P “

Master Data
Management

A Healthcare-specific MDM capabilities

Data J
Warehousing =

A Strong presence in Healthcare & Public
Sector

nsightiv\
ACompl ements | BM6s MDM Portfolio

AThis move underlines | BMOS seriousness I
prepared to go vertical in MDM. The purchase will also intensify the current wave of
consolidation in the MDM market. An excellent strategic move i and timely ..."

l OVulIIl I
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The Facts:

A Increased sales and lowered operating
costs, achieving a significant return on
investment

Bottom line;:

A Anticipated operational savings of (5
million annually

A Create and maintain product information
10% faster

A Data entry errors reduced from 5% to 0.1%
A Partners reduce costs by 25%

A Two additional weeks of sales for new
) products, increasing revenue 3.5%

& o
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